
OTT Streaming Revenues Trend ($B)
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Learn about Qligent’s OTT monitoring and analysis toolset to prevent churn 
and improve revenue at info@qligent.com or www.qligent.com

Sources: Nielsen, IBC, Digital Media Research, Grandview Research, Horowitz Research, Parks Assoc., Business Insider, Variety, Accenture, The Langston Co.
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